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1. What is a Custom Index?

• An index that is based on a unique investment idea

• Index methodology is tailored to suit your needs

• In majority of cases it is YOUR idea

• A dedicated solution

• Client formulates methodology with varying degrees of help from 
index provider

• Depending on the origin of methodology client may own licensing 
rights to the index
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2. Two Types of Custom Indices

CUSTOM INDEX =
Slice and Dice of 

S&P Benchmark Indices

CUSTOM INDEX = 
Client’s Proprietary IndicesOR

• Choose Region(s) and/or 
Sector(s)

• Algorithm / Quantitative 
Models generate Alpha

• Combine Asset Class / 
Weighting

• “Index-ize” investment 
strategy

• Client idea

• Full ownership of license 
rights
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2 – Key Benefits to Client
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1. Why Should You Use A Custom Index Provider?

COST

• Outsourcing = $ Saved

• Full ownership of index = 
$0 index license fee

INDEPENDENCE

• Credibility of third-party 
calculation agent

• Reduced regulatory issues

DIFFERENTIATION

• Alpha generation

• Competitive index that 
does not yet exist

QUALITY

• Core business

• Experience

• Flexible systems

• Dedicated Custom Team
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2. Who Uses Custom Index?

The core Custom Index client base includes:

• Derivative & Structured Product teams

• Exchange Traded Fund Providers

• Asset Managers

• Pension Plans

• Exchanges

S&P currently provides Custom Index services to clients including:



9.
Permission to reprint or distribute any content from this presentation requires the prior written approval of Standard & Poor’s.

3 – S&P Custom Index Advantages
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1. What Makes S&P Custom Index Unique?

2. Speed
• Quick and efficient turnaround to meet every deadline

• Priority given to Partner Program members

1. Quality
• Extensive equity coverage of 22,000 companies in 81 
countries offers an endless universe of choice

• Proprietary platform = robust and flexible systems to develop 
complex and technically superior indices

4. Brand
• S&P is the global market leader in providing custom indices

• Partnership with S&P delivers independence and legitimacy

3. Service
• Dedicated team of 20 custom index analysts and developers 

• Access to local, regional, and global client support
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2. Providing the Most Options In the Market

Asset Class Sector

 Equities
 Commodities
 Fixed Income
 Currencies

Region Size

 GICS Sector
 GICS Industry
 GICS Sub Industry
 GICS
 Non GICS Sectors

 All World
 North America
 Europe
 Asia
 Emerging Markets
 Your Choice

 Large Cap
 Mid Cap
 Small Cap

Capping Weighting

Weighting

 Market Cap
 Equal Weighted
 Price Weighted
 Fundamental

Rebalancing Style Currency

 Constituent Capping
 Regional Capping
 Sector Capping

 Daily
 Weekly
 Quarterly
 Annually
 Ad Hoc

 Growth 
 Value



 

Multi Currency 
Hedging Calculator



 

Multi Currency 
Spot Calculator

Total Return

 Gross


 

Customized 
Tax Rates 



12.
Permission to reprint or distribute any content from this presentation requires the prior written approval of Standard & Poor’s.

3. Leveraging the S&P Brand

• S&P offers the opportunity to leverage a well-known, 
respected, objective brand that lends immediate legitimacy to 
the underlying index, and to any potential structured product

• Use of the “Calculated by Standard & Poor’s” mark and the 
logo in your marketing and literature promotes the 
independent calculation of the index
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1. Custom Index Execution Process
S tage P ro cess  D es crip tion O ther S &P Interaction

Stag e 1 In fo rm atio n G athering

> C lien t m ak es C u sto m  
In de x re qu es t
> S &P  S a les  a sk  c lie nt for 
co m ple te d Q u es tio nn aire  & 
In de x Meth od olog y 
do cu m en t
> S ales  n otifies  C u sto m  P M 
ab ou t e ac h ne w re que st

C u sto m  P ro du ct Man ag em e nt

Stag e 2 In dex Assess m ent

C us tom  Ind ex  s ub m itte d 
in to D a ptiv  fo r P MO  
fee db ack  on :
(i)  C ost of p ro du ction  &
(ii)  E s tim ated  d elive ry  d ate

P MO  D ep artm en t
In de x D ev elop m e nt
C us to m  P rod uc t 
Ma na ge m en t

Stag e 3 Pricing P ric ing p ro po sa l for clien t 
co ns truc ted  b y S a le s & P M

Stag e 4 C on tractu al Ag reem ent
Agree m e nt on  F in an cial &
L e gal T e rm s S &P  L ega l

Stag e 5
In dex Develop m ent & 
Delivery

D ev elop m e nt of th e C u stom  
In de x, an d fin al de liv ery to 
th e C lien t

In de x D ev elop m e nt
In de x Mainte na nc e



15.
Permission to reprint or distribute any content from this presentation requires the prior written approval of Standard & Poor’s.

2. Pricing

• Fees are based upon numerous variables: 
number of constituents; re-balancing 
frequency; methodology weighting schemes

1. Calculation Fee

2. License Fee

3. Back Test Fee

• License fees are applied when:

– Index is based on the intellectual property of 
an existing S&P index 

– Index leverages the S&P brand by using the 
“S&P Custom” name

• Fees are based upon size and scope of back 
history required
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Analytic services and products provided by Standard & Poor’s are the result of separate activities designed to preserve the independence and objectivity 
of each analytic process. Standard & Poor’s has established policies and procedures to maintain the confidentiality of non-public information received 
during each analytic process.

www.standardandpoors.com
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