
 
 

PRESS RELEASE 
 

U.S. Auto Sales to Rise in 2005, Says Standard & Poor’s 
 

But Near-Term Outlook for Big Three Automakers Cautious as 
Foreign Carmakers Continue to Gain Market Share 

 
New York, July 7, 2005 – Even as the U.S. market for new automobiles remains strong by 
historical standards, the fortunes of industry participants vary widely and the Big Three automakers 
overall will lose market share to foreign carmakers, principally the Asian brands, said Standard & 
Poor’s in its semi-annual survey on the automobile industry, published today.  These and other 
findings are available in the report, Autos and Auto Parts Industry Survey, published twice yearly by 
Standard & Poor’s, a leading provider of independent investment research, ratings and indices. 
 
Standard & Poor’s currently projects that U.S. light vehicle sales volume will rise 0.2% to 16.9 
million units in 2005, from 16.87 million in 2004 – reflecting Standard & Poor’s forecast for 
stronger growth in the U.S. economy, an improved stock market, a lower unemployment rate, and 
rising consumer confidence.  Standard & Poor’s near-term outlook for the relative performance of 
the Big Three automakers is negative, with the highly profitable light truck, minivan, and SUV 
segment of special concern.  Once dominated by the Big Three, this segment faces increasing 
pricing pressure from successful foreign makers as well as a shift to smaller, newer, and more fuel-
efficient vehicles. Standard & Poor’s expects the Big Three’s market share and profit margins in this 
sector to decline in coming periods.  
 
“The light truck segment has up until now been a bastion of profitability for American 
manufacturers,” said Efraim Levy, autos and auto parts analyst with Standard & Poor’s Equity 
Research Services.  “We anticipate that the category will continue to see the effects of heightened 
competition, with increased pricing pressure and discounting.” 
 
Among other highlights of the Autos and Auto Parts edition of Industry Surveys are an examination 
of additional challenges for U.S. automakers, including: the recent bond rating downgrades of both 
General Motors Corp. and Ford Motor Co. by Standard & Poor’s Credit Market Services (an entity 
that operates separately from the Equity Research Services unit that publishes this Survey), 
significantly higher domestic inventories, planned cuts to North American production, rising steel 
and oil prices – thus raising the cost of both producing and owning a vehicle, a stronger euro, and 
weakness in the used vehicle and parts markets.  
 
To view a video clip of Standard & Poor’s equity analyst Efraim Levy discussing the sector, please 
point your Web browser to mms://wmd31sea.activate.net/sandp/windows/survey-29.wmv 
(viewing the video clip requires Real Player capability). 
 
Standard & Poor’s Industry Surveys provide a broad and fundamental overview of each industry’s 
structure, its recent performance, and an analysis of trends that will influence it in the future.  Each 
Survey is organized into the following sections: Current Environment, Industry Profile/Industry 
Trends, How the Industry Operates, Key Industry Ratios and Statistics, How to Analyze a Company, 

mms://wmd31sea.activate.net/sandp/windows/survey-29.wmv


Industry References, Comparative Company Analysis, and a Glossary of terms used in that industry.  
Both text and data are provided, as are references to additional sources of industry information.  
Two surveys on each industry are published each year. 
 
Readers can purchase Standard & Poor's Industry Surveys three ways:  
 
Online for immediate download at http://sandp.ecnext.com, by telephone at 800-221-5277, or via e-
mail order sent to bill_kelleher@standardandpoors.com.   
 
The analyst quoted above is a Standard & Poor's equity analyst.  He has no affiliation with any 
company he covers, nor any ownership interest in any company he covers.  
 
The equity research reports and recommendations provided by Standard & Poor’s Equity Research 
Services are prepared separately from any other analytic activity of Standard & Poor’s.  In this 
regard, Standard & Poor’s Equity Research Services has no access to non-public information 
received by other units of Standard & Poor’s.  Standard & Poor’s does not trade for its own account. 
 
About Standard & Poor’s  
 
Standard & Poor's is the world's foremost provider of independent credit ratings, indices, risk 
evaluation, investment research, data and valuations. With approximately 6,500 employees located 
in 22 countries, Standard & Poor's is an essential part of the world's financial infrastructure and has 
played a leading role for more than 140 years in providing investors with the independent 
benchmarks they need to feel more confident about their investment and financial decisions. For 
more information, visit www.standardandpoors.com. 
 
 
For further information contact:  
Kevin Foster 
Standard & Poor’s 
Tel.:  212-438-1261 
kevin_foster@standardandpoors.com 
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